
Dili Convention Centre 

4th July 2016 

 

Tony Jape – General Manager 

Dili Development Company, Lda 

 

Timor-Leste & Development Partners Meeting 

 



Private Sector in Timor-Leste 

• Growth in property, retail and service 
sectors 

• Changes in business concept & business 
approach 

• Foreign Direct Investment (FDI)  

• Prominent player in the nation’s 
economy 

 



Property Development in Dili 



Property Development in Dili 



Property Development in Dili 

http://www.guideposttimor.com/pages/page_27.pdf http://www.easttimor-
timorleste.com/images/photos%20other%20business/Jacinto%20Supermarket.jpg 



Timor Plaza 



The CBDs @ Dili Central 



Modern Retailers 



Premium Office Space 



Businesses Created by Private Sector 

http://www.laohamutuk.org/Oil/Power/2011/11PowerPlant2011.htm 

Source: presentation by Vinay Mathur – GM of Heineken Timor-Leste during International 
Investment Conference – 6th June 2016 



Businesses Created by Private Sector 

Source: presentation by James Rhee – Managing Director of TL Cement during International Investment Conference – 6th June 2016 



Businesses Created by Private Sector 

Cement Packing Plant - Liquica 



Businesses Created by Private Sector 

Source: http://www.guideposttimor.com/pages/page_52.pdf; http://www.guideposttimor.com/pages/page_40.pdf   



Private Sector’s Contribution 

• Employment creation 

• Economic development 

• Improve living standard 

• Pioneer in specific sector of industry 

 

 



Timor Plaza’s Employee Gathering 



Dili Central 



Challenges  

 

 

• Lack of skilled human resources 

• Shortage of resources 

• Poor infrastructure 

• Bureaucracy 

 

 



Essential Support 

 

 
• Lesser bureaucracy 

• Encourage public – private partnership 
to boost growth 

 

 

 

 



Areas for Public-Private Partnership 

 

 

 

 

• Tourism 

• Education: hospitality training centre 

 

 

 

 



Why Tourism? 

 

 

 

• Great potential: natural beauty, rich 
history, cultural heritage* 

 

• Labour-intensive industry (create 
abundance of employment) 

 

 

 

 
*Timor-Leste Strategic Development Plan 2011-2030 



Timor-Leste 

Suai Village – (Photo courtesy of Tourism Ministry – RDTL) 



Statistics – Foreign Arrivals Comparison  

 

 

 

Source: http://data.worldbank.org/indicator/ST.INT.ARVL  

Country Name  2010   2011   2012   2013   2014  

Australia 
              
5,790,000  

                 
5,771,000  

                 
6,032,000  

                 
6,382,000  

                 
6,868,000  

Fiji 
                 
632,000  

                     
675,000  

                     
661,000  

                     
658,000  

                     
693,000  

Indonesia 
              
7,003,000  

                 
7,650,000  

                 
8,044,000  

                 
8,802,000  

                 
9,435,000  

Timor-Leste 
                    
40,000  

                       
51,000  

                       
58,000  

                       
79,000  

                       
60,000  



Timor-Leste’s Tourism in Numbers 

Source: http://asiafoundation.org/2016/06/22/timor-lestes-non-oil-economy-must-look-tourism/  

• Tourism sector value in 2014: US$ 14.6 
million 

• > 13,000 came purely for tourism 
purposes 

•  8% saw marketing material related to 
Timor-Leste prior to visit 



Timor-Leste 



Hospitality Training Centre 



               &                 @ Dili Central 

Future project – Hospitality Training Centre 



Pacific Beach Resort 



Pacific Beach Resort 



Pacific Beach Resort 



Pacific Beach Resort 



Pacific Beach Resort 



Pacific Beach Resort 



Thank You 



Disclaimer 

This presentation is prepared by Dili Development Company, Lda (DDC).  DDC 
advises that particulars in this brochure are provided in good faith and are 
believed to be correct at the time of printing.  Variations may occur in the future 
and no warranty is given as to the accuracy of the information contained herein.  
Any retailer having regard to material or information contained in this 
presentation, should appreciate the risks involved in making any commercial 
decisions based on historical or any predicted trading patterns.  Any intending 
lessees should not rely on them as statements or representation of fact and must 
satisfy themselves as to the correctness of each particular.  This information is 
only illustrative and does not constitute an offer, warranty or being 
representation as to the design, style layout, merchandise mix ort appearance of 
the development or as to the size or location of shops or mall areas contained 
within the development. 
DDC at their sole discretion reserves the right to vary the plans and illustrations 
shown in this information. 




